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INTRODUCTION ”

Who I'm

I'm Anshid, a passionate Digital Marketer from Malappuram with a strong
foundation in business and online marketing strategies. | completed my Bachelor of
Commerce from University of Calicut, where | built my understanding of business,
finance, and market dynamics.To specialize in the digital space, | pursued
professional training in Digital Marketing from Dotin Digital Academy, Kochi. There, |
developed hands-on skills in SEO, social media marketing, and performance
advertising.I'm focused on helping brands grow their online presence, reach the
right audience, and achieve real, measurable results through smart and data-
driven marketing strategies.
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EDUCATION

Bachelor Of commerce - 2021-24
at Calicut university

DOTIN DIGITAL ACADEMY ADDMA COURSE
SEPTEMBER 2025-APRIL 26
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WHAT I DO

o SOCIAL MEDIA MARKETING
e SOCIAL MEDIA HANDING
 META PAID CAMPAIGNS
e CONTENT CREATION
e SOCIAL MEDIA STRATEGY CREATION
o CAMPAIGN OPTIMIZATION
e POSTER DESIGN
o SEO
e KEYWORD RESEARCH
e BLOG WRITING
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MY PERSONALITY AT WORK

e Results-driven mindset

e Creative thinking approach

e Strong problem-solving skills

e Good communication skills

e Team player with positive attitude

e Focused on continuous improvement
e Consistent and disciplined
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MY CREATIVE FOLOW

e Understand the goal & target audience
e Research trends and competitors P
e Brainstorm creative ideas §8 )
e Plan strategy and content direction _——
e Analyze performance and data

e Optimize for better results

e Scale what works
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PROFESSIONAL EXPERIENCE ”

< dotcomcreativez A
Digital Marketing Intern at Dotcom Creatives e
. Agency
T h r I SS U r dotcom. 99 944 12
e Assisted in planning and executing digital marketing campaigns Rests R foliowiess SR o ol
. . . . Marketing Agency
 Worked on social media content creation and scheduling We make your Brand Visible.
. . . .. . ROI-f d brandi SEO | SMM | PPC | Perf
 Supported SEO activities including keyword research and on-page optimization Matketing | Wéﬁ”d;ﬂglemeLu i ke
: : 2> www.dotcomcreativez.in
» Performance traCkmg & repomng n .~ . Followed by rayanraziq18, _.sulth4n._ and
' (’ %' 30 others
Following v Message 2

' 4 e HeT )¢

Client wins Agency life Team Performer

© D 2
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PROFESSIONAL EXPERIENCE ”

& dotinacademy O
Digital Marketing Intern at Dotcom Credatives ot Digital Academy
Thrissur Their Clients | I T
Doti N Dig itq I ACG d e my_ %lé;%iﬁyﬂ?ﬁ:::r Digital Marketing Academy

@ Online & Offline Courses
@' Helping People Build Their Career

2 dotinacademy.com/ and 2 more

e Planned and executed Meta (Facebook & Instagram) ad campaigns e T

e Run Engagement Campaigns to increase leads an awareness and @@3 S P
audience interaction B 92 others

e Ran Engagement Campaigns to increase brand awareness and folow SEECERE Contact
audience interaction

e Monitored ad performance and optimized for better reach and s | oecanoy |

conversions

Placements life®.in Team Operation X
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PROFESSIONAL EXPERIENCE

Digital Marketing Intern at Dotcom Creatives
Thrissur Their Clients

DCA(DOTIN CREATIVE ACADEMY

Planned and executed Meta (Facebook & Instagram) ad campaigns
Run Engagement Campaigns to increase leads an awadreness and
audience interaction

Ran Engagement Campaigns to increase brand awareness and
audience interaction

Monitored ad performmance and optimized for better reach and
conversions

| managed Meta ad campaigns for DC Academy with a total spend
of 122,783.95, successfully generating 1,389 leads at an average
cost of around 288 per lead.

& dotincreativeacademy ()

/\ DCA
DpeA

o La 155 2,299 4
posts followers following

Education

Kerala’s Creative Academy for Ul/UX & Design
| Visual Design | UI/UX | Branding | Video Production |
Video Editing | Content Creation | Learn+Create [l

2 dotincreativeacademy.com/

@“ Followed by ashwethyy, rayanraziq18 and
27 others

Following v Message +2

CONVOCATION MASTER CLA.. BTS EVENT'S
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SE0 PROJECT

FINLDGER ACADEMY
ON PAGE AND OFF PAGE OPTIMIZATION
PUBLISHED BLOGS

o _g-‘]‘ - !‘;~

o >
-
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SEQ PROJECT

OFFENSO HAKERS ACADEMY TVM
ON PAGE AND OFF PAGE OPTIMIZATION

PUBLISHED BLOGS

| |
izl - : a
e = =
_E’p"- AP SECURITY TesTING][ . . P

APl Security Testing: AComplete
Guide to Protecting Your Interfaces
in 2026

Intreduction Modern applications depend heavily
on APIs to communicate, share data, and power
user experiences. As organizations build

increasingly interconnected

Read More
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SQL INnJscTion
STT3aCH

Why Are SQL Injection Attacks Still
Affecting Millions of Websites
Glabally

Introduction Web security threats evolve
constantly, but some vulnerabilities refuse to
disappear. SQL injection attacks have persisted as

one of

Read More

ollensa
A
insider Threats & =

In Cyber Security !

Insider Threats in Cyber Security:
Risks, Prevention Strategies, and
Solutions

Insider threats in cyber security represent one of
the most challenging risks organizations face

today. These threats arise from individuals.

Read More

Elements

Preview

hitps:ifoffensolech com/

Software Training Institute in K...
Discover top Softwars Training Instituts in
Kochi at Offensa Tech School-hands-on
MEAN, MERN, Fiutlar & Python courses. for
job-roady skills

Preview Snippet Editor

5 General  {" Social

Software Training Institute in Kochi | Offenso Tech School

re Training Institute in K

oo S —

Software 'Ir.uinilitj Incstitute in Kochi | Offenso Tech School

Dizcover top Software Training Institute in Kochi s Ollenso Tech School-hands-on MEAN,
MERN, Flutter & Python cowrses for job-ready skills,
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SEQ PROJECT

Caredenthal Business Profile Managing
Daily updates,Reviews,Comments

Google (Care Dental Clinic

AlMode All Images Maps Shopping Forums

.= Your business on Google

Videos More - Tools =

Profile strength 0 .

£ I, 662 customer interactions Complete info
4 o (] E ~ ~
Edit profile Read reviews Photos Posts Performance Advertise

o B &

= i)

Get Google... Edit products  Edit services Bookings Ask for revie... Profiles
ish your ad H Get custom email : Turn more views : Create
to customers
t a few more steps to Set up business email Complete your profile to Let cust
ch more customers @your-business.com with convert your 1428 monthly your sal
< Google Workspace views info customers 5
Googhe

=0 MDD A

Only managers of this profile can see this
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d e + Save URLs

Keywords ideas

care dental clinic near palakkad, kerala
care dental clinic near thrissur, kerala
care dental clinic pazhanji

care dental clinic pavaratty

care dental speciality clinic photos
Try this search on Yep (2

Sign up or check our free SEO tools .

Care Dental Clinic
4.9 ¥ ¥ ¥ & % 430 Google reviews i

Signin

= Copy
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RECOGNITION

BEST CONTENT CALENDAR AWARD
PROGRAM

Certificate Of Appreciation

This Certificate is Proudly Presented to

Mohammed Anshid

for being recognized as the Best Content Planner in the Social Nexus : Social Media
Manager Development Program, organized by Dotin Digital Academy.

Issue Date : 23-10-2025 ‘. DOTIN

DOTIN NEXUS SMM

www.anshids.com


https://drive.google.com/drive/u/0/home

LET'S CONNECT!

Anshid Ashi
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@ anshidanshi824@gmail.com
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